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• GTZ operates in more than 130 countries of Africa, Asia, Latin 

America, in the regions of the Mediterranean and the Middle 

East, as well as in Europe, the Caucasus and Central Asia. 

• GTZ maintains its own offices in 87 countries; more than 2.200 

projects are implemented.

• GTZ employs some 13,000  staff worldwide, of whom nearly 

10,000 are national personnel.  

GTZ worldwide

27.10.2009Division Water, Energy, Transport
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 30 years of experiences

 More than 1.5 Mio improved stoves

promoted all over the world

 Currently activities in 

more than 20 countries

 Concentrating on highly efficient but

low cost wood-fuel stoves

 Save up to 60 % of biomass energy

 Focus on Africa

GTZ & Household Energy
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Bolivia

11.730 stoves

Nicaragua

1.000 stoves

Senegal

50.320 stoves

Mali

15,930 stoves

Burkina Faso

57.340 stoves

Benin

43.260 stoves

Honduras

2,640 stoves

Ethiopia

162.530 stoves

Kenya

207.100 stoves

Uganda

484,860 stoves

SADC
Malawi, Tanzania, Zambia, Mozambique

more than 34,000 stoves

Projects – non EnDEV funded

Peru

9.940 stoves

Bangladesh

85.000 stoves

Projects funded under Dutch-German

Partnership: Energising Development (EnDEV)

Number of disseminated stoves (2005 – 2008)

GTZ Household Energy Projects
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30 years of stove dissemination programmes

Improved stove models and their dissemination
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Wood burning stoves Charcoal stoves Solar-, Biogas-,Ethanol-, 

Plantoil-, LPG -, Kerosene

Cookers
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30 years of stove dissemination programmes

Production systems and price ranges
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Self-built stoves Artisanal production
Industrial production

1- 10 USD 15 - 100 USD

BSH

envirofit
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30 years of stove dissemination programmes

Dissemination history
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 80‘s: 

 many organisations involved, government programmes

 Self-help approach, subsidised stoves

 90‘s

 Few organisations

 Change to (semi-) commercial approaches

 2000+

 Relaunch (WHO, PCIA, BMZ/DGIS/GTZ, Shell Foundation, Industry, …., 

Carbon Funding) 

Many stove 

projects failed
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30 years of stove dissemination programmes

Needs for successful stove dissemination
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 Stoves have to suit cooking habits 

 Stoves have to be better than the 3 

stone fire and at the same time 

affordable

 R&D for stove adaptation and 

development

 Artisans might be good producers but 

are often not good sales persons

 Training of artisans in technical 

and business skills

 Support in product marketing

 Artisanal production allows for design 

shift

 Quality control
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30 years of stove dissemination programmes

Needs for successful stove dissemination
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 Cooking is a very traditional and 

intimate domain

 Smoke, fuel collection, … are not seen 

as urgent problems

 Changes take time

 Long term and cross sector 

awareness raising  
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30 years of stove dissemination programmes

Needs for successful stove dissemination
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 (public sector) Funding 

(e.g.: DGIS/GTZ support to artisanal stove  

production costs 2 - 11 € per person using an 

40% more efficient stove) 

 National policies and strategies

have to be conducive

(e.g.: national Biomass Energy Strategies, 

national campaigns)
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Challenge: 

UN Millennium Project recommendation to achieve the MDGs:

“By 2015, to reduce the number of people 

without effective access to modern 

cooking fuels by 50 percent, and make 

improved cook stoves widely available

Every day, an additional 500,000 

people have to get access to improved 

cooking energy!
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Challenges of carbon funding

for stove dissemination
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 Carbon funding calls for very efficient stoves

 Increased investments and attention to stove technologies and stove 

testing

 Carbon funding requires intensive monitoring of stove use

 Intensive attention to users which helps changing cooking habits

 Carbon funding requests long term monitoring (>7years)

 Long-term project perspective



27.10.2009 Seite 13Page 13

Considerations for stove dissemination 

through carbon funding
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 Changing cooking habits needs comprehensive social marketing.

 There are many stove types in a kitchen und various cooking needs 

throughout the year. CF monitoring becomes complicated.

 Using a new stove needs intensive advise.  

 Artisanal production needs producers training, product marketing and quality 

control.

 Direct stove subsidies through CF can disturb 

 sustainable market introduction.

 existing stove market structures. 
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Activities of GTZ in carbon funding
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 Development of training materials 

 Capacity building of projects and 

partners

 Liaising projects and partners with 

Carbon Offsetters
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Deutsche Gesellschaft für Technische 

Zusammenarbeit GmbH (GTZ)

HERA – Poverty-oriented basic energy services

hera@gtz.de

www.gtz.de/hera

Thank you for your attention

mailto:hera@gtz.de
http://www.gtz.de/hera

